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2018 was by far our biggest year to date, 
in terms of funds raised, organisational 
development, partnerships made, the scope 
of our events and ultimately the impact we 
have had on the ground with our projects. 

We ran two of our most successful 
fundraisers in our nine years of operations – 
namely our Art Auction in April and then our 
Better Than Socks Xmas event at the end of 
November.  We formed our strongest Board 
to date - who have become the backbone 
of the organisation, allowing us to grow into 
one of the smallest but hardest working 
NGOs in Ireland. We were lucky enough to 
collaborate with a team from Google who 
helped us immensely. We updated our 
branding working alongside Atomic.ie, and 
created a brand new website and fine-tuned 
our vision and mission.

We also launched our donor community – 
The SCOOP Crew – which we hope will help 
our supporters get more and more involved 
with the organisation and become part of 
our fabric, while being rewarded for making 
life changing donations through us. 

On the projects front we supported life 
saving humanitarian projects in Syria & 
Iraq, and began sowing the seeds and 
connections to begin sending support to 
famine struck Yemen in 2019. We started an 
Art Programme at the Bajed Kandala camp 
for IDPs on the Iraqi border with Syria, where 
we also started our Psych Programme in 
2017. It is going from strength to strength 
helping those coming terms with losing their 
home, their loved ones or in most cases 
both.

The plan is to carry this energy and work into 
2019, where our plans have become even 
bigger, so we hope you can join us along the 
way.

Lastly we want to thank all of our supporters, 
as we didn’t receive any grants or 
government support in 2018, so we couldn’t 
have supported any projects without your 
dedication and generosity.

Onwards and upwards!

Much love & respect,
Andy & Calvin

Calvin & Andy Sweeney
Founders of SCOOP

syriasvibes@gmail.com
andy@scoopfoundation.com

NOTE FROM THE

FOUNDERS

mailto:andy%40scoopfoundation.com?subject=Hi%20Andy
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No child should live in poverty or danger, wherever they 
are born or the circumstances they are born in to. It is 
the great failure of mankind that innocent children are 
born into abject poverty or into a warzone. At SCOOP 
we are on a mission to build a kinder world for the next 
generation and to help anyone we can, anyone who is 
hurting around the world through no fault of their own. 

Poverty, war & famines are the ultimate failures of 
mankind, pipped only by our ability to ignore these 
catastrophes. But while the solutions to these 
problems are complex, the moral premise is 
simple: we need to help those that are in need of 
help. At SCOOP, we do that by supporting grass 
root organisations working tirelessly on the 
frontlines, who are lacking in support, resources 
and recognition. Like us, they are the little guy 
fighting against all odds, so we support them in 
any way we can, giving them the support they 
need to carry out their life changing work and 
the support to be able to grow and ultimately 
help more people.

MISSION:

ETHOS:

Class in Cambodia 

WHO, WHY & WHERE
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SCOOP started in 2009 with a small group of like-minded 
friends throwing club nights, tables quizzes and small 
art auctions to help home and educate street children in 
Cambodia and India. But we have grown since to support 
doctors in warzones, refugees fleeing danger and housing 
homeless families at home in Dublin, Ireland. 

We also want to provide a platform for young people in 
Ireland to get involved with helping change and create the 
world for the better. We hear too many people in their 20s 
and 30s saying how much they distrust charities in Ireland, 
after well publicised scandals, learning about overpaid 
CEOs, and growing wary after years of manipulative 
advertising. 

And finally, we also believe in raising funds in a positive 
manner, to try and turn the tide on the public who have 
grown to mistrust charities. We treat each cent we raise 
like our benefactors would, and treat each donor with love 
and respect, as they are the backbone of our organisation 
and allow us to carry out the work we do.

Andy’s initial visit to Cambodia led to the founding of SCOOP

HOW WE BEGAN
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To create a kinder, more nurturing world for the next generation. Whether it is educating impoverished children, supporting those 
forgotten and living in camps for more than 5 years, or whether it’s supporting mobile clinics in warzones, we want to help those 
who are on the front lines working to save lives, whether it be from danger or unbreakable poverty cycles – because they are the 
real change makers, and deserve all the support we can give them.

We currently support grassroot organisations working in 
Cambodia, India, Syria, Iraq, Yemen, Kenya and at home 
in Ireland. Our Cambodian, Indian and Kenyan projects 
focus on the welfare, education and development of 
impoverished children; the projects in Syria, Iraq and Yemen 
focus on supporting doctors, ambulances and clinics 
working in various locations or camps for IDPs; and at home 
in Ireland our StreetSmart campaign raises much needed 
funds to tackle the homelessness crisis, and the plague of 
addiction ruining lives every day.

VISION:

CURRENT
OPERATIONS:

Of incoming funds, we aim to donate 80% of donations 
directly to the projects, 15% is re-invested in fundraising 
programmes, and the remaining 5% is allocated for 
administration and banking fees. In 2018 we failed to hit 
this target as we invested heavily in the organisation, with a 
new website, new branding and new PR company on board, 
and the launch of our donor community – The SCOOP 
Crew, but our main aim for 2019 is to get this percentage 
back on track.

India

Iraq

Ireland

Syria

Iraq
India

Kenya

CambodiaYemen



 The 3rd school in Cambodia

Cambodia is where the SCOOP story begins
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In 2018, we continued to support our partner organisation in Cambodia 
– SCAO - who opened their third school, in a village 38 km outside of 
the capital Phnom Penh. Our shared vision is to build schools further 
into the countryside, as this is where most of the people who end up 
working in the garment factories or red light districts come from. We 
ended the year by funding their Christmas event, where all the children 
had a big party and received a small present each.

The bulk of our work in 2018 was focused on our 
Syrias Vibes campaign and the development of our 
first Irish project – StreetSmart, which aims to 
tackle the homelessness crisis in Dublin.

CURRENT
OPERATIONS

SCOOP IN 2018
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Our Syrias Vibes campaign continued to work with 
Joint Help for Kurdistan, largely their work in the Bajed  
Kandala camp for displaced persons on the Iraqi border, 
home to over 11,000 Yazidis who have been there now 
for 5 years, waiting to return to a home in Sinjar that lies 
in ruins.

The Yazidis plight and near genocide received global 
attention when Yazidi Nadia Murad won the Noble Peace 
Prize in 2018.

In 2018, we helped support their Primary Health Clinic 
and some of their emergency / outreach work. On top of 
that we started a Psychology programme that works with 
the worst affected women and children, all of whom have 
suffered unimaginable trauma.

Moving on from this programme, the Irish Street Artist 
Shane Sutton travelled to the camp with Calvin in 

November to create an art programme, again to 
help the teenagers and younger children use 
art to express how they are feeling. 

2018 also saw an expansion of their English 
language programme and the child friendly 
area. Shane helped create a mural on the 
wall of this area, working with the children 
to create a storyboard where aliens come 
down from space to visit them! The mural 
remains there still…

 A young Syrian man stands the 
rubble remains of his home in Sinjar A young Yazidi at the Bajed Kandala Camp, Iraq.
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COUNTRY PROFILE

: 10 FEMALES : 10 MALES

Infant Mortality * : 

17.9 per 1,000 live births
Physicians per 1000 *: 

1.5

Life Expectancy at Birth * :

Female 
76.3

Male 
64.4

Food Production * :

68% of 2004-2006 level

SYRIA Population: 18.27M *

GDP

2017*2010**

28M

60M

2017*2010**

18M

2M

IMPORTS
EXPORTS

2017*2010**

11M

1M

ECONOMY COLLAPSE
PRIMARY GROSS ENROL. RATION (F/M PER 100 POP.)

FEMALE

MALE

78.72017**

1202010*

81.42017**

124.42010*

EDUCATION COLLAPSE

OTHER CONCERNS

Sources: * UN 2017, ** UN 2010, *** UNCHR 2018
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: 1 MILLIONSYRIA POPULATION: 18.27M *

6.6 million
 INTERNALLY DISPLACED PERSONS ***

13.1 million
 PEOPLE IN NEED IN SYRIA ***

2010

1.31 million

2017

6.77 millionREFUGEES & OTHERS OF CONCERN TO UNHCR *** :

REFUGEE PROBLEM

5.66 million

TOTAL REGISTERED  
SYRIAN REFUGEES ***  

IN TURKEY
3,620,000

IN LEBANON
950,000

IN JORDAN
670,000

IN IRAQ
252,772

COUNTRY PROFILE

Sources: * UN 2017 / ** UN 2010 / *** UNCHR 2018



SUPPORT TO JOINT HELP FOR 
KURDISTAN:

A HAPPY HOURS PROGRAMME WAS INTRODUCED 
WEEKLY FOR CHILDREN
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DEPENDING ON THE 
MONTH AND FUNDS, 
$500-$1000 WAS USED 
TO BUY MEDICATION FOR 
THE CLINIC

CHILDREN PARTICIPATED EVERY TIME 
THROUGH SINGING, DANCING AND PLAY. 

€26,408

YOUTHS PARTICIPATED 
IN VARIOUS WORKSHOPS 

FUNDED BY SCOOP

700 MENTAL HEALTH / PSYCHE 
PROGRAMME TO

ADULTS & 
CHILDREN75

100

IN KOYA REFUGEE CAMP, FOOD, CLOTHES AND 
MEDICINE WAS PROVIDED FOR SEVERAL HUNDRED 
FAMILIES AFTER AN AIRSTRIKE HIT THE CAMP. 

OUR IMPACT
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In 2018 we had a busy year in Iraqi Kurdistan. A total 
of €26,408 was sent to our partners on the ground, 
Joint Help For Kurdistan. This money was used in the 
continuation of our mental health programme where 75 
people availed of the service. Funds were also used to 
buy medication for the clinic in BK2 Camp. Funding was 
also allocated to help Iranian refugees in Koya Camp 
with medication and essential supplies after an airstrike 
caused significant damage to the hospital in the camp in 
September.

In November COO Calvin and Irish artist Shane Sutton 
visited Bajed Kandala Camp to deliver an art programme 
for young people and adults in the camp. Over 60 people 
engaged in the programme with 12 continuing to work 
and receive online support throughout 2019. 

We’ve had a difficult year in supporting our partner 
organization, Heyva Sor A Kurd. Due to sanctions still in 

place on Syria we only managed to send in $2,000. 
These funds were used to help recently displaced 

people of Afrin, Aleppo after the Turkish 
invasion of January 2018. Funds were spent 
on medication, food, blankets and temporary 
shelter tents.

Calvin visited Syria in July for 12 days while 
volunteering in Bajed Kandala Camp in Iraqi 
Kurdistan but due to security concerns, was 
unable to visit the Afrin region.

Young Yazidi girls take part in English classes at 
the camp

A Yazidi child drawing outside Bajed 
Kandala Camp

OUR IMPACT
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COUNTRY PROFILE

YEMEN TOTAL POPULATION: 28.25 MILLION

OF TOTAL POPULATION ARE 
THREATENED BY STARVATION *

60% OF TOTAL POPULATION ARE  
WITHOUT ACCESS TO SAFE 
WATER AND SANITATION *

64%
OF TOTAL POPULATION ARE  
WITHOUT ACCESS TO 
ADEQUATE HEALTHCARE *

71% OF TOTAL POPULATION ARE 
IN NEED OF HUMANITARIAN 
ASSISTANCE *

53% 

MORE THAN 2 MILLION CHILDREN ARE OUT OF SCHOOL **

IN 2018, YEMEN 
EXPERIENCED 
THE LARGEST 
EPIDEMIC OF 
CHOLERA IN 
THE WORLD

CHOLERA

DIPHTHERIA  
OUTBREAKS

400,000 CHILDREN UNDER THE AGE OF 5 
SUFFER FROM SEVERE MALNUTRITION **

Sources: * UNHCR 2018 / ** MSF, 2018
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Yemenade is a campaign set up by The SCOOP Foundation in 2018 
in response to the humanitarian crisis in the country. SCOOP found 
a partner to work with in the region however the NGO pulled out 
of Yemen shortly after. It took until late 2018 to find a new partner, 
Global Response Management, a small yet very effective American 
NGO who carry the same ethos as SCOOP, supporting and pairing 
with local grassroots organizations on the ground.

Working in Al Hudayah, GRM are taking a multifaceted approach 
in the region tackling severe and acute malnutrition cases, 
establishing a fixed outpatient clinic, engaging in training local 
doctors and nurses in tactical care and advanced trauma and 
establishing a community education centre focusing on cholera 
and malaria awareness.

In the city there are 20,000 people with no access to aid with 
a further 80,000 in the surrounding area suffering the same 
dilemma.
Funds from the Yemenade gig in February in Dublin (€2,600) were 
withheld until a suitable organization on the ground could be 
found. Said funds were transferred in early 2019.

OUR IMPACT
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COUNTRY PROFILE

217,543
Number of children 

and adolescents out of 
school ****

 3 out of 100

CAMBODIA

Sources: * World Bank, 2016; UN Data, 2016 / ** World Bank, 2015 / *** UN Data, 2010-15 / **** UNESCO, 2015

INFANT 
MORTALITY

***

LIFE EXPECTANCY **

 69.5%

Urban Population without 
access to Improved 
Sanitation Facilities ***

30.9%

Urban Population without access to 
Improved Drinking Water ***

15.8 million
POPULATION*

$20 billion
GDP *

79
YEARS69

YEARS

CAMBODIA OECD AVG.
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CLASSES OFFERED:

ENGLISH
COMPUTER 
LITERACY
HAIR AND BEAUTY

ORGANISE VISITS FROM 
DOCTORS AND DENTISTS 
EVERY FEW MONTHS

3 SCHOOLS 
BUILT SINCE 2009

2009 2011 2016

TOTAL STUDENTS SERVED:

WATER FILTERS 
PROVIDED TO FAMILIES

+1,600

RICE

1ton
MOSQUITO NETS

+350+800

OUR IMPACT
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Cambodia is where the SCOOP story began, with 
supporting a small makeshift one classroom school 
that housed and educated impoverished children living 
in Phnom Penh. It was run by a small, family run, grass 
roots organisation called SCAO (Support Children in 
Asia). SCOOP has been supporting them, and together, 
alongside partners in Germany, the US and Australia, we 
have built 3 schools from scratch, helping educate and 
offer social services to over 1000 children.

The 3rd school, and by far the most impressive to date, 
opened at the very start of 2018, in a village called Prey 
Ponror, 38km outside Phnom Penh. It focuses on free 
English classes and social services such as healthcare, 
mosquito nets, dental hygiene for the children living 
there, and six surrounding villages.

Our combined mission for Cambodia is to help educate 
the impoverished children living in the surrounding 
countryside outside Phnom Penh, as these are the 

children and teenagers who travel to the capital and 
are left to the mercy of those only too happy to 

take advantage of them. The idea is to educate 
in the hope of steering young people away 
from abusive, underpaid forms of work (such 
as the garment factories where all our lovely 
big name brands are made) or the huge 
amount of brothels and bars that make up 
the sprawling red light districts. Being able 
to speak good English and knowing how to 
use a computer are key to finding a good 
job in Cambodia, and this is what we strive 
to do there. Educate, build more schools 
and reach more young people to help them 
break out of poverty traps.

Class at the 3rd school in Cambodia

 Local teachers changing 
communities in Cambodia

OUR IMPACT
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COUNTRY PROFILE

IRELAND

NUMBER OF PEOPLE FOUND SLEEPING ROUGH :

Winter
2016

142 

Spring 
2018

110 

Winter
2017

184 

Spring 
2017

161 

Winter 
2018

156 

9,968 HOMELESS IN IRELAND AS A WHOLE

3,811
HOMELESS CHILDREN

122 FAMILIES ENTERED 
HOMELESSNESS IN 
DUBLIN IN JULY 2018 96 FAMILIES ENTERED 

HOMELESSNESS IN DUBLIN 
IN NOVEMBER 2018

Sources: Focus Ireland, 2016, 2017, 2018



SCOOP 2018 ANNUAL REPORT         |          17

StreetSmart has been running annual campaigns, headed by our old pal 
Brian Cuddy, in Dublin for the last 4 years. Andy helped him set it up 
initially, but Brian has largely been working on his own on the project. 

The premise is simple – StreetSmart works with restaurants
who add on a voluntary €2 onto each table’s bill. The
campaign runs for 3 months and then all those €2s are
collected and used to support grass root projects working with 
homeless families, emergency accommodation and addiction support.

At SCOOP, we wanted to get involved with the homelessness crisis 
at home in Dublin, ever since we saw shanty villages popping up on 
the canals, and after learning there are over 3,000 children living in 
emergency accommodation.

So in 2018, Brian, StreetSmart and SCOOP joined forces to help grow 
the campaign and ultimately raise more funds so together we can have 
a bigger impact on the problem.

STREET SMART

OUR IMPACT
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Well I don’t know about Calvin and Andrew but for me it seemed like the 
obvious choice to join up with them and SCOOP. I was at a crossroads 
with StreetSmart. I had done it for four years and had raised close to a 
€100,000 spending zero and receiving the talent and labour of friends and 
contacts to run it every year. It was time to either call it a day or take the 
next step and build it into its own stand-alone charity, a daunting task, so 
instead I went to the lads who I knew had the same view of the World as I 
did. We both believe in social justice and equality. It felt like the right thing 
to do at the right time and I am excited about growing the initiative over 
the next few years.

At the time of writing (January 2019) the totals for this year are only 
starting to trickle in and some restaurants like Coppinger Row are still 
running the campaign until the end of January. So it will be a few weeks 
before we have a final total for 2018. If the campaign raised €40,000 I 
would be happy but we have to wait and see. 

The one thing that seemed to work well this year was the media coverage 
with nice articles in Food&Wine and Irish Travel Magazine among others. 
The €2 celebrity photos on Instagram went across well and the all over 
extra effort I put in to the social media seems to have paid off with lots of 
people telling me that they were seeing the posts across their platforms 
and a steady stream of new followers over the last few months.

Overall I am happy with this year’s campaign but also know there is lots of 
room for improvement and lots of work to do over the next few months.

WORDS FROM BRIAN CUDDY, STREETSMART CAMPAIGN MANAGER

OUR IMPACT
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SCOOP CREW

SCOOP Crew launched at The SCOOP ADM (Annual Donor 
Meet) Airbnb in August | 50 SCOOP Crew members signed.

In August we launched our new donor community The 
SCOOP Crew. In general we like to reward our donors with 
nights out or an incredible piece of art. So The Crew is 
simply a progression of this ethos – we want to reward our 
monthly donors with tons of events - our own and through 
top promoters like Bodytonic, Archetype & Choice Cuts.

We also want our donors to get more and more involved 
in the organisation itself, as we are only as strong as our 
supporters and those who are involved. So we want to build 
this community, and reward them as much as possible!

SCOOP CREW

2018 EVENTS & LAUNCHES
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Campaign launched on the 24th of Feb 2018.
Amount raised: €2,500.

Yemenade is our campaign to raise funds for famine struck Yemen. 
We spent the bulk of 2018 (a lot more time than we would have liked) 
finding a new partner on the ground to support, and ended the year 
with finding one, which we plan to make official in 2019.

YEMENADE

Bagots Hutton, 14th of July 2018. 
Amount raised: €,1450

World renowned producer and DJ Danny from Psychemajik travelled 
to Dublin to play a very special gig for Calvin’s birthday. The pair had 
met at a festival in Australia in 2011 after Calvin had found a lost wallet. 
Danny promised to one day come to Dublin to help with a SCOOP 
fundraiser and fulfilled that promise with a whopper set to a packed 
house in July…

PSYCHEMAJIK

2018 EVENTS & LAUNCHES
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2018 EVENTS & LAUNCHES

Corporate Support - Dublin. September. 
Amount raised: €5000

For the 5th year running, SCOOP were chosen as 
Oktoberfest, Dublin’s charity partner. It is such a privilege 
to be selected by the Oktoberfest team as it allows us to 
connect with a whole new, wider audience.

SCOOP @ OKTOBERFEST

Event on April, 2018
Amount raised: €38,000. 

Highlights included a very special piece by long term supporter / 
collaborator Duda, as well as restauranteur Conor Bereen and the 
internationally renowned photographer Richard Mosse. Funds were 
raised to support the work of JHK at the Bajed Kandala camp and our 
Psych Programme there. 

SCOOP ART AUCTION
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Xmas Auction & Dinner.
Amount raised: €24,000

Money raised from this event will be used to continue 
supporting the Psych Programme & the art programme, 
with some of the funds being put aside for our plans to 
build a maternity clinic in Syria in 2019.

BETTER THAN SOCKS

Syrias Vibes Xmas Party in The Cause, Tottenham. 
Amount raised: €960

Highlights included a very special piece by long term 
supporter / collaborator Duda, as well as restauranteur 
Conor Bereen and the internationally renowned 
photographer Richard Mosse. Funds were raised to support 
the work of JHK at the Bajed Kandala camp and our Psych 
Programme there.

FIRST EVER EVENT IN LONDON

2018 EVENTS & LAUNCHES
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Corporate Support - November, Dublin. 
Amount raised: €26,000

We were very lucky enough to work with a small team 
from Google who got involved with various fundraising 
and marketing projects. This culminated in our being part 
of their Google Give Week, which gave us the platform to 
raise funds and to tell our story to the Google staff. The 
day went extremely well and we premiered our Virtual 
Reality footage.

The headsets were donated by Camille & Virtual Reality 
Ireland.

Corporate Support

The guys at Airbnb were so kind to us again in 2018, 
allowing us run our Annual Donor Meet and SCOOP 
Crew launch party in their incredible warehouse offices 
in Dublin. Their head chef Maurice McCabe and the rest 
of his team not only cooked a Syrian themed buffet style 
meal, but they also supplied the food for our Better 
Than Socks Xmas event. We cannot thank Karol Keane, 
Maurice and the rest of the gang enough for helping us 
put on two of our finest events to date!

GOOGLE GIVE WEEK AIRBNB

2018 EVENTS & LAUNCHES
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Fine tuning our branding and Crew Launch with Atomic.ie

Calvin and Andy worked with Greg and Orla from Atomic Creative Agency who helped 
create our new Do Some Good tagline, and created slick marketing material (below) to 

promote the launch of our new donor community – The SCOOP Crew!

ATOMIC.IE

2018 EVENTS & LAUNCHES
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Since launching, we are delighted to work with 
some of the biggest promoters in Dublin, who 
offer our Crew members free tickets to events 
or discounted entry, for example:

FREE EVENTS OR DISCOUNTED ENTRY FOR CREW MEMBERS:

Launching in August, 2018, The SCOOP Crew aims to reward our monthly donors with free 
events, discounts with Dublin’s slickest independent shops, and by getting the chance to 

get more and more involved with the SCOOP organisation.

THE SCOOP CREW – PARTNER VENUES & RETAILERS
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We began working with top marketing agency in Dublin - Burrell PR – 
who secured nationwide coverage with articles in the Irish Times and the 
Sunday Independent (notably with Andrea Smith), and also including a 
radio slot with 2FM’s Eoghan McDermott in September.

Calvin featured on an Irish Times panel / discussion called Bordering on 
Insanity at the Body & Soul festival in June.

We also appeared on TV for the first time when Calvin appeared on 
Morning Ireland on Virgin media in August, followed soon after by 
Sunday AM on the same channel in September.

Dublin City FM aired an hour long special on Calvin and Syrias Vibes in 
October.

In December Calvin was interviewed by Maura & Daithí on RTE’s Today 
Show.

Plus a very special thanks to Leo Pharma whose Irish team took on the 
Hell & Back challenge on our behalf and raised funds for our Syrias 
Vibes campaign.

Bodytonic / Choice Cuts / Archetype / The Grand Social

And from independent retailers like:

Hen’s Teeth / Dublin Pizza Company / Liadain Aiken Knitwear / 
Sunglasses.ie / Hang Tough Framing 

MEDIA COVERAGE

BURRELL PR MARKETING
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First and foremost massive thanks going out to Maria Drzazga who 
put in a serious graft whipping us into shape and putting us in a great 
position for 2019. To the rest of our board Karol Keane, George Gerard 
and Mary O’Riordan, we would be nowhere near where we are without 
you guys.

Sarah Byrne, Alison Gilmour, Dylan and all the crew at Google, same to 
be said for y’all, your ideas and energy have us where we are now. Greg 
and all at Atomic, our regular volunteers, Colm Lehane, Claire O’Gorman, 
Shane O’Niell, Ultan Cunningham, Darragh Cunningham, Aaron Zaska, 
Jasmine Fitzpatrick and Gintare Venckute thanks for being with us 
through all our events.

Rebecca and all at Burrell PR. Special thanks to Ciaran O’ Sullivan and 
all at Select Hire, Charly Egan and Katie Bell. Big shout out to Virtual 
Reality Ireland too.

Liadain Aiken, Gill at Oh My Days, Noel’s Nose Knows, Pauly Doyle, Paul 
Kelly Kelly, Richard Seabrooke, Chiara Ventura and all at Leo Pharma, 
Juliana Scodeler and the good folks Body and Soul.

Evin O’Neill, Dara O’Neill and all at Dreamboat, Al Kennington, Lisa 
Maria Devlin, Aine Christa Ni Bhrion, Ingy Pops, Damien Caffrey, Anne 
Miller, Martin’s Back.

With our events we’d like to shout out to The Grand Social and all who 
performed at our Yemenade gig in February. All the artists who donated 
work, Sophie Kenny, Ian ‘Manto’ O’Shea from Google, Michael Hennigan 
and all at Hang Tough, Deery and Gio from Bagots Hutton, videographer 
Allen Kiely, Trevor O Rourke for our Art Auction in March.

Aoife Casey, The Cobblestone and all who performed at the trad gig 
there in April.

Danny McLewin and Pablo for July, Daniel Sykes and all at Dolans for our 
doozy in Limerick in August.

To AirBnB and their staff, Maurice Mc Geehan, his crew, Karol Keane, 
all our volunteers, Rafika Rajab, Shona Murray, Razan Ibraheem, Chris 
Woods, Larkin’s Brewing Company and the companies who signed up to 
our Crew launch also in August.
To Nialler9, District Magazine and all who performed at our gig in 
September at The Grand Social. Sandra Janßen and all at Oktoberfest 
Dublin. Shout out to Snoopy Brown and the amazing musicians who 
played at the gig in Clonskeagh Castle in November. The staff at Google 
for their time and vibes during Google Giving Week.

Niamh O’Connor, Jasmine Azarian and the MOTZ Crew for their gigs 
in London and Berlin. All who helped in making our art project work, 
Shane Sutton, Eamonn Doyle, Panda Stationary Erbil, all at Berlin D2, all 
who played at our Fundraiser in Berlin D2 in November, Barzan Murad, 
Evans, Paul Iddon and Mateen.

Everyone at Smock Alley Theatre, the chefs, the incredible squad of 
volunteers, everyone who donated a lot, all the suppliers, Federico 
Riezzo, Ciaran Mc Gonagle and all at Catch Events, Luke and all at Bart’s, 
Lesiele Flynn and her team and Liam Cunningham for making a night to 
remember.

Dave McDonogh, Arveene Juthan, Jon Averill and everyone at The Cause 
in Tottenham and all the incredible DJ’s who nailed it.

Thanks to all the media outlets who let us be heard, our regular donors, 
our random donors, all our Crew members, all the restaurants and 
punters who got behind the Streetsmart campaign and anyone who 
bought something at our events.

We’d like to make a special shout out to Joint Help For Kurdistan, Heyva 
Sor A Kurd, our boots on the ground in Kurdistan and are the real people 
making a real difference out there.

SPECIAL THANKS TO
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FINANCIALS

General Donations: 				    22.4%

Donations from Events: 			   69.7%

Ticket Sales: 					     7.8%

€102,521
DONATIONS

Payment to Fundraising Manager: 	 36.5%

Donations paid to NGOs:			   21.6%

Other Expenses:				    33.7%

Joint Help for Kurdistan:
$24,459

SCAO Constrution: 
$3,953

Other:
$1,950

UPP Italian NGO:
$1,701

$107,645
OUTGOINGS



SCOOP 2018 ANNUAL REPORT         |          29

This financial information is only for SCOOP Ireland.

BALANCE SHEET
YEAR ENDED 31 DEC 2018

CASH FLOW STATEMENT
YEAR ENDED 31 DEC 2018

2017 2017

Current Assets

Cash at bank 17265.18 24,200.42

Stock - cookbooks 0 356.62

Creditors:

      Directors current account - AS -1,359.00 0.00

      Accruals 0 0.00

Total Creditors: 0.00

Net Assets -1,359.00 24,557.04

Equity attributable to owners of the company

      Opening balance -24,558.17 -28,806.84

      (Gain)/deficit for the year 8,650.86 4,248.67

Closing balance -15,907.31 -24,558.17

2018 2017

Cash flows from operating activities:

Surplus/(deficit) for the year -8,650.86 -4,248.8

Adjustments for:

Decrease in stock on hand at year end 356.62 -356.62

-8,294.24 -4,605.42

Movements in working capital

Increase in creditors balances 1,359 -1,181

Cash generated/(used) in operations -6,935.24 -5,786.42

Net increase/(decrease) in cash and cash 
equivalents -6,935.24 -5,786.42

Cash and cash equivalents at the 
beginning of the financial year 24,200.42 29,986.84

Cash and cash equivalents at the end of 
the financial year 17,265.18 24,200.42
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